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ABSTRACT

Towa’s craft brewing industry was examined in terms of how the industry has
expanded spatially, how the breweries are fostering neolocalism and providing a sense of
place for their patrons, and if the size of the settlement they are in affects their use of
local themes.

Cartographic analysis determined that the more densely populated places showed
hierarchical diffusion patterns and less densely populated places showed contagious
diffusion patterns. Temporal diffusion patterns became most evident in 2016. It was also
determined that settlements with higher populations had more breweries than less densely
populated places. However, locations with two or fewer breweries had populations
ranging from approximately 500 to 98,000 residents so population is not a strong
predictor in the number of breweries a settlement can support in lowa.

Thematic analysis of brewery names, core brew names, and seasonal or limited
release brews revealed the major themes used when Iowa’s craft breweries are naming
their breweries and beers were location, history, river/lake references, brewery branding,
pop culture, and lowa references.

Chi-square analysis was performed on the brewery names, core brews, and
seasonal and limited release brews to establish if local themes were more likely to be
used by breweries located in smaller settlements than those located in larger settlements.

It was also used to determine which local themes were most used by the different

settlement sizes.




